
B R A N D  P R O F I L E

62    MAKING MONEY

Call 0800 0869530, email franchise@
mistertacho.co.uk or visit www.
mistertacho.co.uk.
Meet Mister Tacho on stand R140 at The 
British Franchise Exhibition, EventCity, 
Manchester on June 16-17.

INFORMATION

[  M I S T E R  T A C H O  ] 

GET ON BOARD
Mister Tacho is looking to recruit enthusiastic franchisees

across the UK to satisfy the demand for its services

I f you’re a person who enjoys helping 
others, are reasonably competent on a 
computer and want to determine your 
own earnings level, a Mister Tacho 

franchise could be for you.
It will also appeal if you want to work without 

any organised competition, want a steady 
income, want to invest in a scalable business 
and want to enter at the start of the opportunity, 
not in a saturated market.

REQUIRED BY LAW
Another benefit of the Mister Tacho franchise 
is the services provided by franchisees are 
required by law.

Providing monthly compliance reports to 
business owners, required of them by law, gives 
you a regular monthly income, an hourly rate of 

£40-£50 working from home and a scalable 
business - from one-man-band to a managed 
franchise.

Following its successful test phase and 
pilot projects, Mister Tacho is now looking to 
recruit enthusiastic and reliable franchisees 
across the UK to satisfy the demand for its 
services.

[ O S C A R  P E T  F O O D S ] 

PATH TO PROSPERITY
Fresh out of university, Amy Seward invested

in an OSCAR Pet Foods delivery franchise

Call today on 0800 068 1106 for full 
details and a free information pack. 
Email: discover@oscars.co.uk. 
Web: www.oscar.co.uk.

INFORMATION

A ccording to Amy Seward, 
completing her masters degree 
in history and art was not going 
to result in an instant career in 

an uncertain job market. 
She says: “My fondness for animals, 

especially dogs, made me consider my career 
options and the more I thought about it the 
more I found myself being pulled in that 
direction.”

IMPRESSED
Amy researched a variety of franchise 
opportunities before coming across  
OSCAR. “The company instantly  
impressed me with their online presence,”  
she says. 

“I could relate to the OSCAR brand and 
further investigation led me to find it a 

believable product, a tried and tested system, 
but with the flexibility to adapt the business to 
suit my style. 

“My ambition to create a long-term future 
is much clearer now that I’m working with 
animals. 

“OSCAR takes time to ensure franchisees 
have regular contact through regional 
meetings and discussion surgeries, which 
helps to keep everyone in touch and up to date 
with new ideas and products. 

“I’ve found everything is designed to suit 
you and your local area. Currently, I’m in 
the process of increasing my community 
marketing. 

“Being in the public eye through country 
shows and events is a great place to meet pets 
and people socially, building relationships that 
lead to new customers.” 


